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STEVENS POINT, Wis. (July 20, 2006) -- The “Convention Central” campaign will
expand initiatives started in 2005 by the development of a DVD featuring the area’s new
and revitalized convention facilities. This portion of the campaign will be financially
supported by a second year Joint Effort Marketing (JEM) grant, funded by the Wisconsin
Department of Tourism.

“This initiative will be the first of its kind for the area, offering a unique opportunity to
meeting planners who don’t have the luxury to visit the properties in person,” said Sara
Brish, Stevens Point Area Convention & Visitors Bureau (SPACVB) Director of Sales
and Marketing.

Other components of the campaign include online virtual tours, tradeshow exposure,
internet marketing, print advertising, meeting planner kits, tele-sales, mailings,
familiarization tours, and a media kit. The promotion will run from July 1 through the
end of the year, marketing new and revitalized convention facilities throughout Portage
County.

In addition to the “Convention Central” campaign, a plan to promote the Stevens Point
and Plover area to meeting and convention planners, the CVB will be actively
participating in a nearly $350,000 marketing initiative. The Joint Effort Marketing (JEM)
grant is made possible by the Wisconsin Department of Tourism, providing $14,950, in
addition to $34,106 funded by the Stevens Point Area Convention & Visitors Bureau.
The “Think Wisconsin” campaign will enhance the marketing intiative budget by nearly
$300,000.

“Upon the receipt of the second year grant in conjunction with the “Think Wisconsin™
campaign, the Stevens Point area will see a renewed excitement and economic impact in
the meeting and convention market,” said Tom Barrett, Executive Director for the
SPACVB, who also serves as co-chair on the Governor’s Council on Tourism’s meeting
and convention marketing committee.

Between 1999 and 2005, the overall economic impact that conventions have brought to
the area has decreased. Because of the 2005 JEM grant, in collaboration with the
“Convention Central” campaign, 23,362 group room nights were booked, which
translates to $3.98 million in local economic impact. In addition, according to Smith






